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When thinking about advances in technology most go directly to AI, but there are smaller micro-advances we often don’t think of because it is now our way of life, and we have assimilated into the world of new technology products every year, but new isn’t always better. 

Think of the refrigerator sitting in your grandparent’s garage, the one that has no bells or whistles and has a dial to control the temperature. This refrigerator obsolete today is still running and the newest Samsung fridge costs $3000, with a screen on its door that can connect to Bluetooth devices in your home barely lasts past the warranty. The newest products have much more to them, but consumers are sacrificing cost and long-term functionality. 

Advances in technology have made cars more expensive, even your basic cars have screens on the dash that control everything; navigation systems, Bluetooth connection, park assist, and other features. These elements add to the cost of a car, not just to purchase, but to repair. Repairs for cars have almost doubled since 2015, The rise in cost comes from the electronics and the chip shortage widely talked about in recent years. The ability to buy a car without these added features is nearly impossible, forcing consumers to pay the higher cost. 

With new versions of every product coming out every year, consumers are forced to update, as older versions become outdated and are not compatible with each other. I recently had to make a trip to the Apple store as I dropped my iPad and the screen shattered. The iPad itself was maybe three or four years old it worked perfectly I just needed the screen repaired. The Apple associate told me they no longer repaired screens and since I was no longer in the warranty period, I needed to replace it. This issue five years ago would have cost me less than $200, now it’s $500. Not only are products costing more than they used to, but with each passing year we need to pay for an update, or our device may become obsolete. 

Consumers are quick to purchase the newest product that promises to make our lives easier. The convenience of streaming makes the days of TiVo feel like centuries ago, and Facetime makes Skype feel obsolete. Many argue that the new advances in technology make our lives easier and more efficient, but studies show the opposite. We have rising levels of anxiety, depression, and stress. Many say they feel there isn’t enough time in the day. The simple truth is that technology has consumed so much of our lives we feel nothing gets done, or tasks are ignored to make time for endless scrolling. Time that could be spent with friends, family, or on a hobby is now consumed with technology. 

While those who say technology makes our lives easier could be right, the trade-off of mental health, saving money, and productivity must be taken into consideration, and in a world that is run by technology do those who don’t think the trade-off is worth it have a choice? 




Uy, S. (2024, January 10). The tech in our cars. Actuarial Review Magazine. https://ar.casact.org/the-tech-in-our-cars/ 



